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“When I first mooted the idea 
of the Global Fund, people said 
I was dreaming… I love dreams. 
It always starts with a dream.”

Kofi Annan 
Former UN Secretary-General
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“A brand is a promise. 
A good brand is a promise kept.”

Muhtar Kent 
Former Co-Chair, the Global Business 
Coalition on HIV/AIDS, TB and Malaria

1. What is brand and why does 
it matter to the Global Fund? 
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“The Global Fund was created 
to change how things are 

done in global health.”

Partner

The Global Fund is a worldwide movement to defeat HIV, TB and 
malaria and ensure a healthier, safer, more equitable future for all.

These are big, bold ambitions. To achieve them, we need a brand 
that stands up to the challenge – and flexes to the demands of 
a rapidly changing world.

Our brand helps connect people to the Global Fund.

Strong connections make our work more effective 
– which helps save lives.

What is brand and 
why does it matter?



The Global Fund 2021 6

Purpose of this book This guidance is to help you communicate about 
the Global Fund with confidence and clarity.

As we work in partnership, there are many times when you 
need to talk about who the Global Fund are and what we do.

Whether you’re describing a program we support, producing 
co-branded advocacy products for social media, or placing 
a story with a media outlet that references our joint work 
– the way you describe the Global Fund matters.

Describing the Global Fund with clarity and consistency reinforces 
recognition and awareness, which helps us achieve our collective 
goals more effectively.

A partnership that talks in one voice is a partnership 
to be reckoned with.

“If you want to go fast, 
go alone. If you want to 

go far, go together.”

African proverb
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What this 
guidance is not

The diversity and size of our partnership is our strength.

While it’s important we remain unified in our goals – it’s equally 
important we respect the different voices, unique perspectives 
and individual brand identities of each partner.

This guidance is not about telling you what to say about your 
organization or how to express your own brand.

This guidance is about helping you represent the Global Fund 
brand consistently, clearly and accurately when it’s appropriate 
and necessary.

“Individually, we are one drop. 
Together, we are an ocean.”

Ryunosuke Satoro 
Writer



“Identities are the beginning 
of everything. They are how 
something is recognized and 
understood. What could be 
better than that?”

Paula Scher 
Graphic designer, Pentagram

2. Core identity
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Describing the 
Global Fund

“The pitch for the Global Fund 
has to be personal. You can’t 
just accept things. You have 
to be outraged. That’s how 

progress is made.” 

Partner

The Global Fund is a worldwide movement to 
defeat HIV, TB and malaria and ensure a healthier, 
safer, more equitable future for all.

The Global Fund raises and invests US$4 billion 
a year to fight the deadliest infectious diseases, 
challenge the injustice which fuels them and 
strengthen health systems in more than 100 
of the hardest hit countries.

The Global Fund unites world leaders, communities, 
civil society, health workers and the private sector 
to find out what works and take it to scale – so the 
world makes more progress, more rapidly.

It’s working. Since 2002, the Global Fund 
movement has saved 38 million lives.

The Global Fund movement won’t stop 
until the job is finished.

This is a short summary describing the breadth 
of the Global Fund’s work. This can be used as 
is or adapted to suit your particular needs. 
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The Global Fund’s 
promise to the world

The Global Fund invests US$4 billion a year to 
defeat HIV, TB and malaria and ensure a healthier, 
safer, equitable future for all.

The Global Fund unites the world to find solutions 
that have the most impact, and takes them 
to scale worldwide.

It’s working. The Global Fund movement 
has saved 38 million lives.

The Global Fund movement won’t stop 
until the job is finished.

This is a succinct statement to summarize 
the promise of value the Global Fund makes 
to the world.

This statement is bought to life with impact 
statistics, stories from affected communities 
and case studies of innovative solutions.

“It’s personal for many people, 
who wouldn’t be here without 

the Global Fund.”

Activist
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The Global Fund movement has 
saved 38 million lives to date, and 
we’ll keep fighting until we finish 
the job.

Impact
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Key messages
•  The Global Fund exists to defeat HIV, TB 

and malaria and ensure a healthier, safer, 
more equitable future for all. 

•  The Global Fund supports the hardest hit 
countries by working with local experts to 
create programs that have the most impact 
and takes them to scale worldwide. 

•  To beat the deadliest infectious diseases, 
we must keep innovating. The Global Fund 
partnership constantly seeks new solutions 
to stay one step ahead.

Impact

Image: Gambia – The Global Fund / Hoibak

Jankey Jobe and her 
2-month-old baby Kaddy

Gambia 

“The Global Fund is the 
dam that stops the world 

from drowning.”

Partner
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Impact: Proof points

Zuleyde Sanjinez Racua
Santa Rosa, Bolivian Amazon

Image: © UNDP Bolivia/Miguel Samper

US$4billion
The Global Fund raises and invests more than 
US$4 billion each year to fight the deadliest 
infectious diseases in the hardest hit countries.

38million lives
The Global Fund movement has saved 38 million 
lives to date and we’re getting better at it each 
year. In 2019, we saved approximately 16,000 
lives every day. 

Since 2002
Since its founding in 2002, the Global Fund 
movement has decreased deaths from HIV 
by 61%, malaria by 46%, TB by 25%.
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To achieve the greatest impact 
against HIV, TB and malaria, the 
Global Fund movement fights 
the injustice which fuels them. 

Equalizer
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Key messages
•  The Global Fund was born from urgency 

and a refusal to accept injustice when the 
world was in crisis – 20 years later, this 
principle continues to drive us forward. 

•  The Global Fund fights for everyone, 
everywhere, to have an equal chance 
at good health and equal access to quality 
health services – and we leave no one behind. 

•  The deadliest infectious diseases thrive on 
disempowerment. The Global Fund challenges 
the injustice and power dynamics which leave 
people silenced and at increased risk of harm.

Equalizer

Image: Cambodia – The Global Fund / Rae

“Only through the Global Fund 
does a sex worker sit at the 

table with a minister.”

Partner
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Equalizer: Proof points

Image: Zimbabwe – The Global Fund / Rae

Halved
The Global Fund was created at the height 
of the HIV crisis. Since 2002, the Global Fund 
movement has cut annual AIDS-related deaths 
and new infections by half. 

Societal structures
The Global Fund challenges the societal 
structures which enable the deadliest infectious 
diseases to thrive – for example, stigma and 
discrimination; gender inequality and violence; 
and social and economic inequality.

Full voting rights
Activists sit on the Global Fund Board 
with an equal vote to national governments. 
The Global Fund is the only international 
multilateral organization that gives full voting 
rights to civil society and community members.
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We are a global movement. 
The Global Fund unites world 
leaders, communities, civil society, 
health workers and the private 
sector to make more progress,  
more rapidly.

Unity
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Key messages
•  The creation of the Global Fund was an 

unprecedented act of global solidarity 
– this is proof of what can be achieved 
when the world comes together.

•  By working together, the Global Fund 
movement is getting closer to achieving 
goals the world once deemed impossible 
– defeating HIV, TB and malaria.

•  The Global Fund brings unlikely partners 
together to implement new solutions at 
scale – so the world makes more progress, 
more rapidly.

Unity

“People say this 
is our Global Fund.”

Partner



The Global Fund 2021 19

Unity: Proof points

Image: Cambodia – The Global Fund / Rae

Kofi Annan
Kofi Annan called on the world to create the 
Global Fund when HIV, TB and malaria appeared 
unstoppable. His call to dramatically increase 
funding, and his concerted lobbying of world 
leaders, led to the creation of the Global Fund.

Global movement
Today our global movement of partners 
comprises 2 million community health workers, 
100+ national governments, 80+ donor 
governments, 140+ civil society / community 
groups, and 55+ private sector organizations. 

Global markets
We play a lead role in global markets for 
products that prevent, diagnose and treat 
HIV, TB and malaria. We invest US$2 billion 
a year to buy quality-assured medicines and 
health products and we leverage our massive 
economies of scale to make them available 
to those most in need.
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For clarity and consistency, here is a reference 
list of the Global Fund name translated in a range 
of different languages.

Referring to 
the Global Fund in 
different languages

“If you talk to a man in a 
language he understands, 

that goes to his head. If you 
talk to him in his language, 

that goes to his heart.”

Nelson Mandela

Arabic 

Chinese 

French 

German 

Italian 

Portuguese 

Russian 

Spanish

�ي م ا�ل دو�ق ا�لع ص�ن ا�ل

全球基金

Le Fonds mondial

Der Globale Fonds

Il Fondo globale

O Fondo Global

Глобальный фонд

El Fondo Mundial



“Consistently presented brands are 
3.5x more likely to enjoy excellent 
brand visibility than those with an 
inconsistent brand presentation.”

Demand Metric

3. Visual identity
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The Global Fund logo
The logo is a crucial element of the 
Global Fund brand.

It conveys the Global Fund name with a strong 
mark and the trefoil symbolizes the collective 
forces fighting against the world’s deadliest 
infectious diseases.

There are many occasions where you might 
need to use the Global Fund logo. When this 
happens, please support us to maintain brand 
integrity by following this guidance and 
seeking approval.

To use our logo, please ensure you have 
the relevant licensing agreements in place.
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Logo clear space
Allowing clear space around the Global Fund 
logo is vital to retain clarity and brand integrity.

This clear space is determined by the ‘G’ in the 
logo and responds to the scaling up and down 
in size.

This guidance specifies the minimum clear space 
allowed. However, it’s preferable to give the logo 
as much room as possible when applying it 
within communications materials.
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Our logo is integral to our visual 
identity and should not be 
misrepresented in any way.    
  
Though somewhat obvious, 
representing the logo properly is 
essential to maintain the integrity 
and gravitas of the brand. 

01. Don’t squash it
02. Don’t use any other colour
03. Don’t use a gradient
04. Don’t use only the wordmark
05. Don’t outline
06.  Don’t separate the trefoil 

from the wordmark
07.  Don’t use any of our other 

colours for the logo
08. Don’t use white on yellow
09. Don’t use a drop shadow

Logo 
Things to avoidLogo integrity

The Global Fund logo is integral to our 
visual identity and should not be 
misrepresented in any way.

Though somewhat obvious, representing 
the logo properly is essential to maintain 
the integrity, gravitas and recognizability 
of the brand.

01. Don’t squash it

02. Don’t use any other colour

03. Don’t use a gradient

04. Don’t use only the wordmark

05. Don’t outline

06.  Don’t separate the trefoil 
from the wordmark

07.  Don’t use any of our other 
colours for the logo

08. Don’t use white on yellow

09. Don’t use a drop shadow
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⃝✓  Help reinforce the Global Fund brand by 
referring to this guide when communicating 
about our organization.

⃝✓  Remember that representing the Global Fund 
brand clearly and consistently benefits all of 
us and drives our collective mission forward.

⃝✓  Help us maintain brand integrity by following 
this logo guidance.

⃝✓  Ensure you have a licensing agreement 
in place before using our logo.

⃝✓  Seek approval on logo placement 
when you want to use our logo.

⃝✓  Update our logo on your website and 
ensure you’re using the correct version 
on all communication.  

⃝✓  Be aware we cannot share any social media 
products from partners which feature our 
old logo.

⃞✗  Do not use an acronym or nickname 
to describe the Global Fund, including 
“the Fund” or “GFATM”.

⃞✗  Do not try and replicate the Global Fund 
brand in your own communications.

⃞✗  Do not use our logo unless you 
have permission to do so.

⃞✗  Do not use our old logo on new materials.

⃞✗  Do not translate our brand name 
or logo yourself, as mistakes can easily 
be made. Please refer to the official list 
of translations and get in touch if you 
require another translation.

4. Do’s and don’ts
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Brand enquiries:
Please contact marketing@theglobalfund.org 
if you have a branding question or need support 
on any of the following:

• How to describe the Global Fund 

•  Brand policy e.g. co-branding, logo 
usage, copyright and licensing

• Access to brand and campaign assets 

Social media
Please contact socialmedia@theglobalfund.org 
for further information on the Global Fund’s 
Facebook, Twitter, Instagram or LinkedIn 
accounts. 

Photography
Please contact photos@theglobalfund.org 
for photography questions or requests. 

5. Further information
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